


Ühat key trends are shaping healthcare marketing?
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Ühen developing your digital strategy, think about how your channels 
will work together to create unified and consistent messaging that 
complements the overall customer experience. âour patients are 
expecting timely and targeted messaging based on where they are in the 
buyer journey. ¼hat experience will be di�cult to deliver if your channels 
are run by disparate teams working independently of each other, so make 
sure you break down communication siloes and get everyone working 
from the same playbook.

�mnichannelgmarketinggisgagstrategicgmarketinggpracticegthatgaimsgtog
providegangintegratedgandgseamlessgclientgexperiencegacrossgbothgonlinegandg
o�inegchannelskgSt�sgagpartgofgagbroadergcustomergexperienceg��á�gstrategyg
thatgfocusesgongenhancinggrelationshipsgatgeverygpossiblegtouchpointgwithg
thegclientkg

âougmightgbegwonderingghowgthisgisgdi�erentgfromgtraditionalgmultichannelg
marketingkg¼hegkeygtogomnichannelgstrategygisgthatgthegchannelsgworkgtogetherg
togsendgaguni edgmessagegthatgisgtargetedgtogthegclientkgÜhereasgmultichannelg
marketinggfeaturesgprimarilygstaticgmessaginggandgchannelsgthatgworkg
independentlygofgeachgotherlgomnichannelgmarketinggfeaturesgadaptiveg
messaginggfromgchannelsgthatgworkgtogetherkgÃsergbehaviourgtriggersgang
updategwhichgisgre!ectedgingthegmessaginggsentgbygthegnextgchannelkg

îThe key to omnichannel strategy is that the channels work  
together to send a uniúed message that is targeted to the client.

, ¼he rise of omnichannel marketing
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)+ Ühy attribution is business critical

F®�y S3p«X{L Â� ¶3%Ê®3 {3ã «�ÂX3{Â¶ ÂS®�ÊLS ÂS3 Ê¶3  

�K ¶3�®%S �{, SEO Â� %®3�ÂX{L «�¶Â-âX¶XÂ ã�®mKp�ã¶,  

y�®m3Â3®¶ «p�é �{ 3¶¶3{ÂX�p ®�p3 �Â 3â3®é ¶Â�L3 �K  
ÂS3 Â3p3S3�pÂS j�Ê®{3é. Y�Ê yÊ¶Â %�{¶X,3® ÂS3 {33,¶  

�{, %�{%3®{¶ �K é�Ê® «�ÂX3{Â¶ X{ ÂS3 3{ÂX®3 «®�%3¶¶.  

F�® 3è�y«p3, %�{¶X,3® é�Ê® «�ÂX3{Â¶ �{, ÂS3X®  
K�yXpX�®XÂé �{, %�yK�®Â ãXÂS Â3%S{�p�Lé. PÊÂ �pp  
S3p«KÊp %�{Â3{Â �{, LÊX,3¶ �{ � ®3p3â�{Â p�{,X{L  

«�L3. C�{¶X,3® %�{Â3{Â ÂS�Â ãXpp S3p« ÂS3y  

�â3®%�y3 �{é ®3¶X¶Â�{%3 �® «�Â3{ÂX�p ¶{�L¶ ãXÂS  

Â3%S{�p�Lé ¶Ê%S �¶ FAQ¶, ¶Â3«-$é-¶Â3« LÊX,3¶ �{,  

âX,3� ÂÊÂ�®X�p¶. D3¶XL{ «®3-âX¶XÂ ã�®mKp�ã¶ «®�âX,X{L  

«�ÂX3{Â¶ ãXÂS ®3p3â�{Â X{K�®y�ÂX�{ �{, � ã�é Â�  

%S3%m ÂS3X® Â3%S{�p�Lé $3K�®3 ÂS3X® �««�X{Ây3{Â.  

N�Üg��tgr�§f/¼/§¯g¯Ã¤¤�§¼g/Û/§âg
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Üith the rise of wearables and  
improvements in virtual health  
technologies, the future of healthcare is  
hybrid. âour patients have high hopes  
that new technologies and new solutions  
can improve their health outcomes. âour  
telehealth o�ering must meet their  
expectations. ¼his means thinking about  
the entire end-to-end experience and  
making it as frictionless as possible for  
your patients.
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rarketinggattributiongisgthegprocessgofgunderstandinggwhichg
usergeventsgandgmarketinggactionsgdrovegconversionskg
Ãnderstandinggyourgattributionggivesgyougagbettergideagofg
whichgmarketinggcampaignsgandgchannelsgaregworkinggforg
yougandgwhichgonesgaregnotkg¼hisgisgparticularlygchallengingg
forgthosegN�¤sgwithgdistributorgaudiencesgwithglongergbuyingg
cyclesgandgdisjointedgfunnelskgFaultygorgflawedgattributiong
makesgitgdifficultgforgmarketersgtogrefinegandgimprovegtheirg
campaignsgandgmakegdecisionsgaboutgwheregtogfocusg
marketinggeffortsgandgspendgresourceskg

ÜithgthegdisappearancegofgcookiesgandgmobilegS%slgattributiongg
isgbecominggevengmoregdi�cultgforgdigitalgmarketerskg%atagisgg
becominggmoregandgmoregfragmentedgwithgmuchgofgitglockedgg
behindgclosedgplatformslgorg�walledggardens�kg�llgthisgg
necessitatesgnewgmodelsgofgattributionk

), ¯olving the attribution problem
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WXÂS �pp ÂS3¶3 ,X¶®Ê«ÂXâ3 %S�{L3¶ �%%Ê®®X{L X{ ÂS3  

S3�pÂS%�®3 ¶«�%3, XÂ yXLSÂ K33p �¶ XK é�Ê S�â3 é�Ê®  
ã�®m %ÊÂ �ÊÂ K�® é�Ê Â� m33« Ê«. TS3 Â®ÊÂS X¶ ÂS�Â  
ÂS3 S3�pÂS%�®3 X{,Ê¶Â®é S�¶ p�LL3, $3SX{, �ÂS3®  
X{,Ê¶Â®X3¶ X{ �,�«ÂX{L ,XLXÂ�p Â3%S{�p�Lé �{, é�Ê  

yXLSÂ â3®é ã3pp S�â3 � ,�Ê{ÂX{L ®��, �S3�, �K é�Ê.  

JÊ¶Â ®3y3y$3® ÂS�Â �pÂS�ÊLS ÂS3®3 X¶ � p�Â �K  
%�y«3ÂXÂX�{, ÂS3®3 �®3 $XL L�X{¶ Â� $3 y�,3.  

AKÂ3® Âã� é3�®¶ �K jÊ¶Â Â®éX{L Â� m33« Ê« ãXÂS 

%S�pp3{L3¶ «®3¶3{Â3, $é ÂS3 COVID-19 «�{,3yX%, 

ÂS3 $3¶Â ÂSX{L é�Ê %�Êp, ,� X¶ Â� Â�m3 ¶�y3 ÂXy3 Â� 

¶XÂ ,�ã{ �{, %�y3 Ê« ãXÂS � ã3pp-ÂS�ÊLSÂ-�ÊÂ ,XLXÂ�p 
y�®m3ÂX{L ¶Â®�Â3Lé ÂS�Â Â�m3¶ X{Â� %�{¶X,3®�ÂX�{ ÂS3 

S3�pÂS%�®3 ,XLXÂ�p y�®m3ÂX{L Â®3{,¶ �ÊÂpX{3, X{ ÂSX¶ 
3$��m. D�{’Â K33p �¶ XK é�Ê S�â3 Â� Â�%mp3 3â3®é 

¶X{Lp3 �{3 �K ÂS3¶3 Â®3{,¶ ®XLSÂ {�ã. Y�Ê yXLSÂ {�Â 
$3 ®3�,é Â� 3è«�{, é�Ê® Â3p3S3�pÂS ��3®X{L �® ,Xâ3 

X{Â� ÂS3 ã�®p, �K ã3�®�$p3 Â3%S{�p�Lé jÊ¶Â é3Â �{, 

ÂS�Â’¶ �p®XLSÂ. TS3 Xy«�®Â�{Â ÂSX{L X¶ Â� K�%Ê¶ �{ ÂS3 

KÊ{,�y3{Â�p¶. U{,3®¶Â�{, é�Ê® Â�®L3Â �Ê,X3{%3 �{, 

ÂS3X® {33,¶ �{, ÂSX{m �K S�ã é�Ê %�{ y�m3 ÂS3X® 
3è«3®X3{%3 $3ÂÂ3®. TSX¶ ¶S�Êp, X{K�®y 3â3®é �¶«3%Â �K 
é�Ê® ¶Â®�Â3Lé K®�y Xy«p3y3{ÂX{L %�{Â3{Â y�®m3ÂX{L 

�{, «3®¶�{�pX¶3, �y{X%S�{{3p y�®m3ÂX{L Â� K�®yX{L 

ÂS3 K�Ê{,�ÂX�{ �K é�Ê® SEO �{, «�X, �,â3®ÂX¶X{L 

3��®Â¶. 




